























Identity

Our logo is a highly visible and
valuable brand asset. Altering
the artwork diminishes the
value of our logo and leads to a
less cohesive brand experience.
This page demonstrates a few
incorrect uses of ourlogo.
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Identity

When using the logo against
backgrounds, pick
backgrounds and
background colors that
enhance the logo, eitherin
single color, 4 color orreverse.

Pick from the approved
secondary colors for flat
backgrounds that can workfor

the brand.

Do not use the single color logo
against dark backgrounds and
the reverse logo agains lighter
backgrounds.

When using the logoon an

image, placeiton aless busy
area of the image.
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Identity

The Sai-U brand pattern has
been derived from the lines in
the logo symbol.

The universal pattern coloris
the Sai-U blue against a
white background. Variations
of the pattern coloris allowed
as a hue of the background
color.

Do not use multiple
pattern overlays. Do not
changethe pattern
graphicstyle.
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Identity

The brand watermark must
use the completelogo and not
justthe logo symbol. While
using the brand watermark,
use only the single color logo
against applications like
confidential documents and
presentations.

Use a 10% Black (Grey) for use
of the watermark on
documents.
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Identity Secondary Logo Usage

Logo treatments are created
using elements of our system,
including the Sai University
logo, color and typography.
Together, these elements
create a consistent logo
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system and build recognition
for our brand and our
programs.

Standards for identity
treatments have been
developed for program,
institute and center branding.

SA[ Centre for
Design
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Entrepreneurship
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Other treatments willbe
evaluated on a case-by-case
basis. As a general rule, avoid
creating multiple identity
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Identity

Co-branding treatments
demonstrate collaboration and
feature the Sai University logo
with that of one of our partners.
A great deal of strategy and
financial considerations go into
co-branding relationships, so
you should put equal emphasis
on both brand logos
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